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Do You Really U
How SEO



On-Page Factors:

Keyword in the title tag. The ti
strongest relevancy signa
Keyword in meta descripti

Keyword in H1 tag

Using keywords in th
The length of the co
Duplicate content
Image optimizatio

Internal linking
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KEYWORD APPEARS IN TITLE TAG (EXACT MATCH)
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On-Page SEO: Anatomy of a Perfectly Optimized Page

gliinko.com/on-page-seo ~
1 27,2014 - On page SEO doesn't have to be difficult. In this guid
how you actionable strategies you can use to get more search engi

Best for SEO

SET—‘MW On-Page SEO Basics - Search ...
WWw Not Ideal urnal.com/seo-101-getting-page-seo-basics/97871/ ~
Apr 11, 2014 - If you don't get the basics of on-page SEO right, you

have very little chance of securing top spots for competitive key
phrases, even if you've got ...

The 9 On-Page SEO Elements You Need In 2014 - Forbes
.com/sites/.../the-9-on-page-seo-elements-you-need-in-2014/ ¥
Not Bad 20 2014 - With so many significant changes in the world of SE

over the past year, it can be hard for non-SEO professionals to keep
track of what's still ...




Benchmark Your Keywords

Top 100 Keywords

o Whatisyour currentran

m Your SEO manag
o How much trafficisb
o How many “conversi
o Keepyour own spr



Learn Google Analytics

Track traffic by keyword
Track conversion by keywor;
# of page views by keywo
Time on site by keywor
o Knowing these me
keywords are val

Telg
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CONTENT TOTAL WORD COUNT
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Moral of the Story

Know your On-Page SEO basics
Create deep, rich, valuable long-fo
Learn what H1 and H2 tags are
Make sure your web guy is de
o Page Load Speed isimp
Does your SEO create you

Do they know WHY an e e your business?
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Ads Manager

Most Ads managers are going to c

Ad copy

Ad creative

Sales pages
Retargeting ads
Email funnels

Set calls to action

ok DR



For an Ads
Be Effectiv
Know Y
Wel
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Ask Your Ads Ma

What arethe T
wedding pl
manager

choosing d car
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If they can’t an
guestion, the
expect them
content,
convert t omers?



Ask foraF

To Revie



You MUST Know
Own & What T

e Do they manage your

e Do youown the sales/,

e Do you know howm
spent on Ads?

e \What happens whe

ctually being
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What If | Already Use An Ads Mana

e Do you own your account?

e Do you get a monthly copy of

e Do youreceive detailed spe
keywords?

e Do you know your Retu

o Ifyoucan’t calculate RO
information.

e Do you have real-ti
e How often does yo

iving you enough

unicate with you?
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